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THE NATIONAL INSTITUTE OF CONSUMPTION 

in the service of consumers and their organisations 

 
  
 
Missions of public service 
 
Public corporation, placed under the authority of the Ministry in charge of 
Consumption, its missions are governed by the Consumer Code : 

• to provide technical support to approved consumer organisations 
• to produce, analyse and distribute studies, surveys and trials 
• to implement training programs and programs for education in 

consumption. 
 

 
Centre for Resources and Expertise, INC 

• conducts comparative trials on products and services 
• carries out legal and economic studies 
• conducts training programs with consumer organisations 
• develops a specialised documentary fund. 
 

 
For its missions of information and education, 
INC conducts campaigns for increasing awareness on questions of consumption 
and realises studies and pedagogical tools.  
 
 
 
A publisher and a producer of multimedia 
 
Magazine 60 Millions de consommateurs 

• 11 monthly issues 
• 10 off-series issues per year 
• www.60millions-mag.com 

 
 
 
Consomag television broadcasts 

• 120 original products each year in two formats (1’40” and 2’) 
• 19 weekly broadcasts on France 2, France 3, France 4 and RFO 

canal Tempo 
 
 
INC Hebdo 

• Weekly letter of information on current events in the consumer 
movement and consumer law 
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www.conso.net 

• Consumption portal intended for the general public, with a 
professional space reserved to consumer organizations 

 
 
www.ctaconso.fr 

• Site dedicated to young consumers aged 12 to 18 
 
 
 
 
 
 
 
 
 
 
• Via Internet : www.60millions-mag.com  - www.conso.net - www.ctaconso.fr 
• By mail : use the subscription forms in the magazines 
• At “the shop” : 80, rue Lecourbe, 75015 Paris – Open Monday through Friday from 9 am to 5 pm 


